
Proprietary, double opt-in panels built for B2B, healthcare, and
niche consumer studies — with 800+ targeting variables, 400+ CATI
interviewers for difficult-to-reach target audiences, and project
teams who have spent entire careers in market research.



Sample, CATI fieldwork, and survey programming for research teams running complex, hard-to-
reach studies — fielding thousands of projects every year across business, healthcare, and
consumer audiences, on proprietary panels we own and operate ourselves.

Active panels across the globe — North
America to Africa.

Online sample, CATI �eldwork, and survey
programming, managed end-to-end.

Double opt-in members across B2B,
healthcare, and consumer audiences.

Census-balanced, deeply pro�led, validated
against 300+ standardized questions.

C-suite, IT decision makers, HR & bene�ts leaders,

small business owners, and industry specialists.

Veri�ed physicians, specialty providers, nurses,

technicians, and hospital administrators.

Developers, engineers, IT operations, security

specialists, and infrastructure leads.

Census-balanced national samples plus Gen Z,

Millennials, parents, and ethnic communities.



Audiences profiled against 300+ standardized questions and re-validated twice yearly. Every
member is recruited through our proprietary double opt-in flow — never aggregated from third-
party lists.

C-level, VPs, Directors, Managers, small business owners

Specialty physicians, nurses, technicians, hospital admins

IT pros, developers, engineers, infrastructure leads

Bene�ts leaders, hiring managers, talent acquisition

HVAC, plumbers, electricians, construction

Commercial, life, health, and P&C brokers

Operators, buyers, and category specialists

Teachers, professors, principals, district administrators

Census-balanced across age, gender, region, and ethnicity

50+ veri�ed conditions — see next slide

By age of child, household composition, and primary decision maker

Hispanic, Black, Asian-American, multi-cultural audiences

By make, model, intent, and purchase timeframe

Console, PC, mobile — casual through enthusiast tiers

Lifestyle, attitudes, and digital-native behaviors

Empty nesters, pre-retirees, �nancial decision makers



Reach the people living with a speci�c condition — or the people caring for them — without burning
incidence on a general population screener. Our ailment panels are 
at registration, refreshed twice yearly, and recruited through the same double opt-in process as every
CatalystMR panel.



Across 55+ active markets worldwide

North America

Europe

Asia-Paci�c

Central / South America

Africa & Middle East

United States Japan

India Canada

China UK

Brazil Germany

France Russia

Indonesia Mexico

Each red dot represents a market where CatalystMR maintains active, double opt-in panel
members. Larger highlighted dots mark our top-volume markets.



Top markets shown with current active panel counts. Additional markets — 35+ across the globe —
are available on request; contact us for size in your target country.

panelists worldwide double opt-in panels contact us for any market



Bots, cheaters, speeders, straight-liners, and inattentive respondents are filtered before your data
lands. Every panelist is fingerprinted, profiled against 300+ standardized questions, and held to a
documented three-strikes policy.

Multi-layer programmatic checks for bots, cheaters, speeders,

straight-liners, and inattentive respondents — applied during

�elding, before results reach your data �le.

Industry-standard device �ngerprinting deduplicates panelists

across every online sample source — proprietary and partner — at

survey entry.

Census-balanced panels in every market we serve. Distributions

are matched to local government statistics as closely as feasibility

allows.

Certi�ed to ISO 27001:2013, ISO 20252:2019, and ISO 9001:2015.

Compliant with GDPR, HIPAA, COPPA, and the EU-US Data Privacy

Framework.

Every panelist is pro�led against 300+ standardized questions

covering demographics, behavior, and category usage — and re-

pro�led twice yearly to keep records current.

A dedicated quality team monitors response patterns

continuously. After three documented violations a panelist is

permanently removed from the marketplace.



ESOMAR 37 is the industry's standard self-assessment for online sample providers. The
following pages are CatalystMR's complete, current responses — kept up to date for buyers and
procurement teams who need to qualify panel partners with confidence.

Founded in , CatalystMR is a privately-held market research firm headquartered in the United
States. We field , supporting
B2B, healthcare professional, and consumer audiences.

Every panel we operate is built and maintained  — no rewards-mining
communities, no marketing lists, no third-party redirects. Online panels and CATI are run side-by-side so
we can recover hard-to-reach studies without compromising the sample frame.

Our leadership has worked the full spectrum of market research — from , to
full-service agencies, to research-technology providers, to global sample suppliers. That breadth shapes
how we design every panel.

The operations team  we deliver,
with deep hands-on expertise in sampling design, quality control, and study set-up. There is no sales-to-
ops handoff after a project sells; the people who scope feasibility are the same people who run the field.



Three core offerings:

 — double opt-in, across B2B, HCP, and B2C audiences in 55+ markets.

 — sampling and call-center capacity for hard-to-reach audiences and low-incidence
studies.

 — scripting and hosting on the Decipher (FocusVision) platform.

Panel members are recruited through four primary channels — each routed through the same double
opt-in registration flow:

 offering editorial space to qualified audiences.

 placements with publisher partners.

 for verified professional audiences.

Sample is sourced primarily from our  online panels and CATI panels. Partner sample is
layered in only when a project's incidence, geography, or feasibility requires it — and only with the client's

. Source transparency is non-negotiable.

Recruitment begins with a registration link. Prospective members submit their contact details, receive a
confirmation email, and must  their account — a true double opt-in flow.

Once active, members set their own , which drive invitations
going forward.



 deduplicates at the device level across every sample
source. Stratified sampling is paired with demographic, attitudinal, and
behavioral benchmarks; identical algorithms run each wave so panel
composition stays stable and census-representative.

 is the sole proprietary recruitment platform for every
panel we operate. We do not run unbranded recruitment microsites or
shell properties — members always know who they are joining.

 delivery. An experienced project management
team owns each engagement end-to-end — feasibility, programming,
fielding, monitoring, and final data delivery. We do not offer self-serve or
API integrations.

When partner sample is required, the client is  and
given a written summary of the source mix and the deduplication controls
in place. No partner sample is added without explicit client awareness —
ever.

: quantitative B2B and B2C, wave studies, recontact,
conjoint, and concept testing. : quantitative work targeting hard-to-
find B2B, healthcare professionals, and tightly geo-targeted audiences
where online incidence is impractical.

★

A human owns your project. The PM who scopes feasibility is the same PM
who watches the field reports each morning — so issues are surfaced early,
with options, not after the field closes.



All invitations meet . Every participant is told up front:

Estimated length of interview

Confidentiality statement

Survey close date and incentive terms

Opt-out link and privacy policy

Any technical or device requirements

Standard profile data includes name, email, mailing address, gender, postal code, year of birth,
education, and occupation. Members are then profiled against  covering
demographics, behavior, household composition, and category usage — and  to
keep records current.

To return an accurate feasibility quote we need: 

 if applicable. The more we know up front, the tighter the quote — and the fewer surprises in field.

Project managers stay in continuous contact throughout fielding. If feasibility, incidence, or quality
issues emerge, they are  — not buried until the field closes. Any partner
sample required to recover a project is brought on only with the client's advance approval and a clear
deduplication plan.



 CatalystMR does not operate a survey router. Every invitation is sent to
a specific respondent for a specific study — eliminating router-related
selection bias.

Participants are told the , given a generic
subject line, the incentive value, and the survey close date — never the
study sponsor or sensitive topic detail that could bias responses.

Respondents are invited to . They do not
browse a menu of available studies, and they do not self-select between
projects.

Incentives may be  mid-project to keep pace with a difficult
target, but . Rewards are issued through a marketplace
points system scaled to LOI, with  options available.

An ongoing  runs alongside every survey.
Respondents rate length, logic, and language clarity, and may leave open-
text feedback — all reviewed by our quality team and fed back into
screener and program design.

Total responses, status breakdown (
), average length of interview, and incidence rate — delivered

alongside the final data file.



Participation frequency and responsiveness are scored continuously.
Default contact policy is  per study, with
client-configurable  between projects.

Each panelist record carries 
. All records are stored and

processed in compliance with GDPR and applicable regional privacy
frameworks.

A layered system: 
, and a dedicated quality team that

reviews flagged respondents daily.

For trackers, 
 are held constant wave over wave. Any changes are

documented and surfaced to the client  fielding the next wave.

Our QA team monitors response patterns across every project. Unusable
responses are removed from the deliverable and flagged on the panelist
record. After , the panelist is permanently
removed from the marketplace.

Programmable checks include 

, and cross-
question consistency validation.



Our privacy policy is published at . CatalystMR is compliant
with , and the  (with
UK Extension), and follows the codes of conduct of the 

.

Members consent at registration. They can 
 through their panel dashboard or

by contacting our support team. Consent state is recorded with
timestamp on the member record.

Incentives are issued as , redeemable
through online payment partners. All incentive reporting complies with
applicable  in the member's market.

Research with respondents under 16 follows  and ESOMAR youth-
research guidelines.  is required, and parents
are encouraged to participate alongside the child where appropriate.

Privacy-by-design principles govern every department — 
, and

professional conduct — enforced through training, audit, and our internal
quality team.

CatalystMR holds three active ISO certifications, with all client data
handled under strict confidentiality:

ISO 27001:2013 — information security

ISO 20252:2019 — market research quality

ISO 9001:2015 — quality management



 Detailed metrics are available in aggregate and broken out by country and source. To receive the metrics relevant to your

project or target market, contact CatalystMR directly — we'll provide a written summary tailored to the audiences and

geographies in your scope.

Active panel counts available on request for any of
55+ markets.

Project-level completes, screen-outs, quota fulls,
and drop-outs.

Per-project average length-of-interview tracking, by
audience.

Actual-vs-estimated IR provided for every project we
deliver.



Ready to field your next project? Send us your specs — target audience,
markets, number of completes, incidence, and length of interview — and
we'll return a feasibility quote, usually inside one business day.

Feasibility quotes & new project briefs Capabilities, certi�cations, panel detail

Plus quota structure & any sensitivity �ags
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